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Fukujuen, the company that has valued and offered the cultural experience of tea as a service,
transmit anew the significance of brewing tea with all the heart, and having tea with gratitude

Examining the value of tea culture from the perspective of its psychological impact
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KANSAI UNIVERSITY
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Japanese Tea

Fukufuen

» Prove that the very act of brewing a cup of tea and enjoying it with gratitude conftributes 1o well-being.

Research work

n Text-mining analysis of students'

5 clusters emerged
when the words in the
feedback were grouped
together with similar
characteristics.

Result

Delights of Tea Variations in the taste of tea

Discovering something other
than the taste of tea

Fun of brewing tea

Knowledge sharing on tea

Result Students were more captivated by the tea sensation.

==P Offering tea classes tailored to
students' interests can foster a
deeper appreciation of tea culture
and lead to the future transmission
of the culture.
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Effects of green tea drinking on emotions
during communication
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Result Drinking green tea
between conversations
enhanced the connection
between feelings of well-
being and friendliness.

Examining the effect of green tea on
first-time, one-to-one communication

Green tea promotes
communication
In a relaxed mood.

Improving communication through

l

long-term tea time practices
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After the tea brewing workshop,
the subjects had tea time with
their families on an ongoing basis.

After 3 weeks of practice,
they were interviewed to see how their tea
routine and family communication had changed.

. Result Through the 3 weeks of
the tea-drinking practice,
the conversational
situation was set up
by good tea.

[T

Tea practices improve
the quality of

family communication
and well-being.

Practical use

Creating services that enhance well-being

In addition to in-house facilities, the services will be offered
in a wide range of locations.

Expanding the cultural excellence embodied
in a cup of Japanese tea to future society

Mindfulness exercise program based on
the tea brewing method

Training of non-verbal communication skills

There is a wealth of non-verbal communication in tea culture.
Excellent for cultivating the skill of non-verbal communication.

Facial

. Appearance
expressions

Volume, tone

Posture

Gestures Gaze




